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PROFILE

©AKTIONAR

PUBLISHER'S INFO
AND TECHNICAL
SPECIFICATIONS

DER AKTIONAR is the weekly magazine for stock markets and finance in Germany, Austria and Switzerland. It
has been supporting investors since 1996 in their investment decisions. Every week the editorial team analyzes
stocks, funds, bonds, ETFs, certificates, warrants, commodities and precious metals. The team gives specific re-
commendations for private investors and beginners.

DER AKTIONAR also highlights the investment strategies of well-known market professionals and develops own
trading strategies for systematically successful investing. Model portfolios wrap up the editorial offering. The
benefit for the reader is always DER AKTIONAR's first priority.

Therefore the recommendations are followed up in the weekly magazine and daily on the website
www.deraktionaer.de. Digital media like e-papers, mobile apps, videos and the website are the ideal supplement
to the profound basic portfolio of DER AKTIONAR.

ONE OF THE MOST IMPORTANT BUSINESS PUBLICATIONS SINCE 1996

SPECIFIC RECOMMENDATIONS FOR INVESTORS

OFFICIAL MAGAZINE AT ALL GERMAN STOCK EXCHANGES

STOCKS DERIVATIVES FUNDS 8 ETFs CFDs & FOREX

Detailed views on

Hot tips from conser-
vative to speculative —
individual stocks

Breaking news from the
certificates universe —
including a derivatives

the world’s most
attractive funds

From strategies
to trading
recommendations

assessed in depth model portfolio

BONDS TITLE STORY CHART-CHECK DEPOT & CO

General information
about the markets &
investing, plus div.
model stock portfolios

Focusing on the
most interesting
corporate bonds

Analyzes the hottest
market issue week
on week

A summary of all past
recommendations, for
a better follow-up
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SCOPE AND TARGET AUDIENCE

DER AKTIONAR PRINT

DER AKTIONAR @Paper

DER AKTIONAR IN THE APP STORE

AWA 2019*

Readers per issue 0.18 m
6 activations 0.44 m
widest readership 079 m
known 830m

IVW Q4/2019**
Print run

Total circulation
Paid circulation
Subscription

35.144 copies
38.168 copies
37.847 copies
14.911 copies

A&\

MALE
BETWEEN 30 AND 69 YEARS OLD

EXCEEDINGLY HIGH NET INCOME

TRADING BEHAVIOUR***

TRANSACTION SIZE

Usual transaction size of the
most traded product.

<500 €

up to 1,000 €
up to 2,500 €
up to 5,000 €
up to 10,000 €
up to 25,000 €
up to 50,000 €
> 50,000 €

SOCIODEMOGRAPHICAL DATA AND INTEREST*

GENDER AGE

@ 19
® 2029
© 30-44
® 559
@ 069
@ 70+

@ female
@ nale

SPECIAL INTEREST

money/capital investments 512
I I Y |

stocks, mutual funds e . ‘ 1.262

0 100 200 300 400 500 1.000 1.300

NET INCOME OF HOUSEHOLD

CORE TARGET GROUP

@ < 2000¢€
@ upto3,000¢€
@ upto5000¢€
@ >5000¢

@ financial investment
. insurance

PRODUCT CHOICE

Currently held/traded in the
past 12 months.

rman shares

> 30%
<30 %
trading plan (next 12 months)

% reverse conve

Source: *AWA 2019, **IVW 03/18, ***Investment Trends 2018
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TYPES OF ADVERTISING AND RATES

SIZE TRUNCATED ADS TYPE AREA PRICES 4C
in page fractions +5mm bleed difference
standard width x height in mm width x height in mm
1/1 page 210 x 280 180 x 233 9,500.00 €
2/3 page portrait 136 x 280 121 x 233 7,000.00 €
1/2 page portrait 102 x 280 90 x 233

5,500.00 €
1/2 page landscape 210x 133 180 x 119,5
1/3 page portrait 70 x 280 58 x 233 400000 €
1/3 page landscape 210 x 95 180 x 81,5
1/4 page portrait 102 x 133 90 x 119,5

3,500.00 €
1/4 page landscape 210x 73 180 x 59,5
junior page 136 x 182 121 x 168,5 6,000.00 €
island position - 56,5 x 25 to 100 35 €/ mm

cover pa ges

| DERBAKTIONER

“ cover ad 210 x 35 - 9,500.00 €

DIVIDENDEN
STARS 2020

cover page 2/3/4 210 x 280 - 11,500.00 €

cover page 5/6 120 x 280 -

on request
(then cover page 4 adjust on 208 x 280 mm)

overbund ads

double-truck ad 420 x 95 - 11,000.00 €

2 page junior spread 264 x 170 - 11,000.00 €

opening spread (cov.2 + pg.3) - 19,000.00 €
420 x 280

spread 1/1 390 x 233 17,500.00 €

spread 1/2 420 x 133 390x 119,5 10,000.00 €

spread 1/3 420 x 95 390 x 81,5 7,500.00 €

Subject to modifications. All prices are calculated ex VAT.
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AD SPECIALS

SIZE TRUNCATED ADS TYPE AREA PRICES 4C

in page fractions +5mm bleed difference

Advertorials width x height in mm width x height in mm

1/1 page 210 x 280 180 x 233 10,500.00 €

1/2 page landscape 210 x 133 180 x 119,5 6,000.00 €

island position - 56,5 x 25 bis 100 50 €/mm

licensing rights delivery licensing period

per page via PDF 12 months 500.00 €
I DATE ANNOUNCEMENT COVER POSTCARD

2,000.00 € per circuit i 350 €/ %o

Sizes:  on request Sizes: 148 x 105 mm (landscape)

105 x 148 mm (portrait)

COLUMN SPONSORING' COVER UP 2
1,800.00 €/page . 18,000.00 € (TK)
2,500.00 €/double page  =AKTIONAR 20,000.00 € (ZV)

R : : J 3 eakTioNzZR

Sizes: 180 x13 mm (1 page)
390 x 13 mm (2 pages)

Width:  210/80 mm (TK)
210/210 mm (ZU)
Height: 280 mm

Schneller ans Ziel

B |

' Minimum booking period:

12 weeks 2Subscribers circulation incl. cost
of production (total circulation on
request ).
GATE FOLD ?
DISCOUNT SCALE* 2500000 €
Sizes: 466 x 280 mm
PEJLES in % (154/208/104 mm)
from 3 3 ® total circulation incl. cost of
from 5 5 production
from 7 9
from 10 12
Subject to modifications. *Valid for all advertising formats excluding cost of production.
Additional sizes and layouts on request. **DER AKTIONAR-Logo: When occupying the retail sales circulation, an area of
All prices are calculated ex VAT. 11 mm x 46 mm in the top left corner of the 1st cover page must be kept free.
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DEADLINES AND SPECIALS

cw

NO.

ON-SALE
DATE

Print (Ev+Abo)

BOOKING
DEADLINE*

SUBMISSION

DEADLINE

SPECIALS*™
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52/19 + 01/20
02/20
03/20
04/20
05/20
06/20
07/20
08/20
09/20
10/20
11/20
12/20
13/20
14/20
15/20
16/20
17/20
18/20
19/20
20/20
21/20
22/20
23/20
24/20
25/20
26/20
27/20
28/20
29/20
30/20
31/20
32/20
33/20
34/20
35/20
36/20
37/20
38/20
39/20
40/20
41/20
42/20
43/20
44/20
45/20
46/20
47/20
48/20
49/20
50/20
51/20
52/20 + 01/21

Fri 20.12.19
Fri 03.01.20
Fri 10.01.20
Fri 17.01.20
Fri 24.01.20
Fri 31.01.20
Fri 07.02.20
Fri 14.02.20
Fri 21.02.20
Fri 28.02.20
Fri 06.03.20
Fri 13.03.20
Fri 20.03.20
Fri 27.03.20
Fri 03.04.20
Thu 09.04.20
Fri 17.04.20
Fri 24.04.20
Thu 30.04.20
Fri 08.05.20
Fri 15.05.20
Fri 22.05.20
Fri 29.05.20
Fri 05.06.20
Fri 12.06.20
Fri 19.06.20
Fri 26.06.20
Fri 03.07.20
Fri 10.07.20
Fri 17.07.20
Fri 24.07.20
Fri 31.07.20
Fri 07.08.20
Fri 14.08.20
Fri 21.08.20
Fri 28.08.20
Fri 04.09.20
Fri 11.09.20
Fri 18.09.20
Fri 25.09.20
Fri 02.10.20
Fri 09.10.20
Fri 16.10.20
Fri 23.10.20
Fri 30.10.20
Fri 06.11.20
Fri 13.11.20
Fri 20.11.20
Fri 27.11.20
Fri 04.12.20
Fri 11.12.20
Fri 18.12.20

Wed 11.12.19
Thu 23.12.19
Thu 02.01.20
Wed 08.01.20
Wed 15.01.20
Wed 22.01.20
Wed 29.01.20
Wed 05.02.20
Wed 12.02.20
Wed 19.02.20
Wed 26.02.20
Wed 04.03.20
Wed 11.03.20
Wed 18.03.20
Wed 25.03.20
Tue 31.03.20
Wed 08.04.20
Wed 1.04.20

Tue 21.04.20
Wed 29.04.20
Wed 06.05.20
Wed 13.05.20
Wed 20.05.20
Wed 27.05.20
Wed 03.06.20
Wed 10.06.20
Wed 17.06.20
Wed 24.06.20
Wed 01.07.20
Wed 08.07.20
Wed 15.07.20
Wed 22.07.20
Wed 29.07.20
Wed 05.08.20
Wed 12.08.20
Wed 19.08.20
Wed 26.08.20
Wed 02.09.20
Wed 09.09.20
Wed 16.09.20
Wed 23.09.20
Wed 30.09.20
Wed 07.10.20
Wed 14.10.20
Wed 21.10.20
Wed 28.10.20
Wed 04.11.20
Wed 11.11.20
Wed 18.11.20
Wed 25.11.20
Wed 02.12.20
Wed 09.12.20

Thu 12.12.19
Fri 27.12.19

Thu 02.01.20
Thu 09.01.20
Thu 16.01.20
Thu 23.01.20
Thu 30.01.20
Thu 06.02.20
Thu 13.02.20
Thu 20.02.20
Thu 27.02.20
Thu 05.03.20
Thu 12.03.20
Thu 19.03.20
Thu 26.03.20
Wed 01.04.20
Thu 19.04.20
Thu 16.04.20
Wed 22.04.20
Thu 30.04.20
Thu 07.05.20
Thu 14.05.20
Fri 22.05.20

Thu 28.05.20
Thu 04.06.20
Fri 12.06.20

Thu 18.06.20
Thu 25.06.20
Thu 02.07.20
Thu 09.07.20
Thu 16.07.20
Thu 23.07.20
Thu 30.07.20
Thu 06.08.20
Thu 13.08.20
Thu 20.08.20
Thu 27.08.20
Thu 03.09.20
Thu 10.09.20
Thu 17.09.20
Thu 24.09.20
Thu 01.10.20
Thu 08.10.20
Thu 15.10.20
Thu 22.10.20
Thu 29.10.20
Thu 05.11.20
Thu 12.11.20
Thu 19.11.20
Thu 26.11.20
Thu 03.12.20
Thu 10.12.20

Favorites for 2020

Y™ BT DRESDEN

™ 8TK HANNOVER
XX BT FRANKFURT
[IX™ AT DUSSELDORF

X BT WIEN

X8 INVEST STUTTGART

X BTK LEIPZIG
@™ 8T zURICH

Can't find
your topic?

We are happy to
deal with your indivi-

dual request:

support@boersenmedien.de

X BTK KOLN

™ BTK STUTTGART

X 8T BERLIN

@™ 87K NURNBERG

X BT HAMBURG
X WORLD OF TRADING
X AKTIONARSTAG KULMBACH

Favorites for 2021

Subject to modifications. [IKUJ Greater scope, due to displays at a trade fair.
*Advance bookings must be made by these dates. Any reservations held available will expire on these dates without substitution.
**The editorial department reserves the right to change publication dates or specials depending on current events..
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PUBLISHER'S INFO
AND TECHNICAL
SPECIFICATIONS

SUPPLEMENTS, TIP-ONS AND INSERTS

SUPPLEMENTS

to a magazine in the form of loose inserts.

Prices: - up to25grams:
(per thsd,) - 5-gram increments:
Sizes: - Minimum size:
(wxh) - Maximum size:

- Overlapping:
Other: - Positioning:

- Allocation:

- Minimum quantity:

- Printings:

Full Subsc. Part
500 € 700 € 650 €
10 € 10 € 10 €
100 x 120 mm

200 x 270 mm

200 x 310 mm (+ 3,000 €)

undefined

Full circulation/Subsc./Part
10,000 copies

must close parallel

to the magazine’s margin

INSERTS AND BOND-IN INSERTS

are fixed inside the magazine.

Prices: - upto25grams:
(per thsd,) - 5-gram increments:
Sizes: - Minimum size:
(w*xh) - Maximum size:

- Overlapping:
Other.: - Positioning:

- Allocation:

DELIVERY ADDRESS

Westdeutsche Verlags- und Druckerei GmbH

Warenannahme Akzidenz

Kurhessenstr. 4-6, 64546 Morfelden-Walldorf

LABELING PALETTE
Addressor and addressee

Full Subsc.

700 € 950 €
20 € 20 €

105 x 100 mm

210 x 280 mm

210 x 310 mm (+ 5,000 €)
*plus 10 mm gripper fold

as per technical possibilities
Full circulation

+10 offprint
samples to:

DER AKTIONAR, edition no. and quantity per palette

Total number, number of palettes, weight per palette

Subject to modifications. All prices are calculated ex VAT and are not discountable.

PLASSEN
BOOK PUBLISHERS

SUPPLEMENTS,

TIP-ONS AND
INSERTS

SPECIALS

DEADLINES AND

TIP-ONS

are glued to a base ad, so they can be removed and used by

interested persons.

Prices: - up to 10 grams:
(per thsd,) - 5-gram increments:
+ Base Ad (1/1 page):
Sizes: - Minimum size:
(wx h) - Maximum size:
Other: - Positioning:
- Positioning Tip-on:
- Allocation:
- Printings:
GENERAL

Full

350 €
10 €
7900 €

80 x 60 mm
150 x 250 mm

as per technical possibilities
min. spacing to gutter and
edges: 30 mm*

Full circulation

must close parallel

to the magazine’s margin

*min. for booklets: 60 mm

Please indicate size, grammage and weight when
booking. Price per thousand, including mail charges.
Printing on request. For reasons of availability we
recommend that you book in good time.

Submission of a binding model (PDF) is a necessary
condition for the order to be accepted and executed.

CALCULATION BASIS

Calculation basis is the print circulation according to
the quarterly IVW reports available on the date of order

confirmation.

CIRCULATION ADJUSTMENT
Minor deviations from the agreed circulation for tech-

Bérsenmedien AG
Mrs. Ute Leidhold
Am Eulenhof 14
95326 Kulmbach

SPECIFICATIONS

DELIVERY DEADLINE
Delivery of supplements, tip-ons and fixed inserts 6
working days before on-sale date at the latest.

nical reasons related to distribution are possible. A

second consultation with the publisher before going to

press is recommended to allow you to react to short-
term fluctuations in circulation.

Other specifications on request.

AD SPECIALS TYPES OF

ADVERTISING

AND RATES

SCOPE AND
TARGET
AUDIENCE

PROFILE




PLASSEN BUCHVERLAGE

Under the umbrella brand PLASSEN BUCHVERLAGE we publish specialist books and guides under
three well-established brands — our clear focus guarantees the right target audience.

. -
BérsenbuchQverlag BOOKS D SucCESs PLASSEN
VERLAG

BORSENBUCHVERLAG BOOKS4SUCCESS PLASSEN VERLAG

since 1989 since 2006 since 2012

Books about money, business Books about motivation, coaching, Popular nonfiction books, well-

and investment careers and management known authors, gripping subjects
TYPES OF ADVERTISING DETAILS PRICES 4C
Branding In your corporate design on request
Cover Ad Format according to agreement (buttons, eye-catchers) 1.50 €
Supplements Flyers, postcards, booklets 1.50 €

sen

stars

Presenting Mention on the cover 1.50 €
Banderole Running around the book 1.50 €

Hit
Refresh

Wie Microsoft
sich neu erfunden hat
und die Zukunft
verandert

IILIII[U(SI[DFI
STOFFWERHSEL AN UKD LASSE
IHRE PFUNDE PURZELE + <110 ]

Scott Galloway | § Satya Nadella

Subject to modifications. All prices are calculated ex VAT.
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PUBLISHERS INFORMATION

ADDRESS
Borsenmedien AG
Am Eulenhof 14
95326 Kulmbach

39,320 copies
(Q4/17 - 03/18)

FREQUENCY OF PUBLICATION

T: +49 922190510
E: info@boersenmedien.de
H: www.deraktionaer.de

weekly

Friday
BANK DETAILS
UniCredit Bank AG, Kulmbach
IBAN DEO2 7712 0073 0003 4230 00
BIC HYVEDEMM289

PRICE PER COPY
6.80 € (Print)
6.80 € (Digital)

TAX ID NUMBER
DE198205675

CHECK DIGIT
585231

TERMS OF PAYMENT

Payable strictly net within 14 days of invoice date. For payments
received within 10 days after invoice date we allow a trade dis-
count of 2%.

No discount can be offered if there are older outstanding invoices. Bookings
by new customers only against payment in advance.

& DISTRIB./ISSUE

DAY OF PUBLICATION

MARKETING
Borsenmedien AG
Marketing & Sales
Am Eulenhof 14
95326 Kulmbach

F: +49 9221 905145 00

Jacek Majewski

Senior Marketing & Sales Manager
O +49 92219051500

@ j. majewski@boersenmedien.de

IVW
Member of the Informationsgesellschaft zur
Feststellung der Verbreitung von Werbetragern

BUSINESS CONDITIONS

Orders are executed according to the publisher’s payment and
business conditions. They can be found at
www.boersenmedien.de/agb.

Due to tax regulations we ask you to state your tax number and/or VAT
Registration Number.

The specifications indicated in this price list can be updated at any time
during the year. The most recent and binding advertising rates can be found
here.

TECHNICAL SPECIFICATIONS

DETAILS

Magazine format: 210 x 280 mm + 5 mm bleed on all sides
Type area: 190 x 256 mm

Bleed safety: 5 mm

Number of columns: text part: 3/58 mm

Grid: 70

Print method: reel-fed offset with saddle stitch

Print colors: Euro-scale (cyan, magenta, yellow, black)

*Design elements of the advertisement not to be trimmed must have minium spacing
of 5 mm from the magazine’s format definition.

DATA TRANSFER/DELIVERY
E-Mail: anzeigen@boersenmedien.de
FTP server: Request access code: +49 9221 9051 132

FILE FORMATS

Standard: with genuine transparencies
Comp: PDF 15

Fonts: embed all

Image resolution: 350 dpi

Overall color appl.:  (max.) cover: 320 %/content: 280 %

The quality of JPEG compressed images
is determined by deliverer.

Subject to modifications.
Claims due to incorrect artwork can not be accepted by the publisher.

COLOR ADS

Any omission of base color in designing colored ads will not
affect the ad calculation. For custom colors which cannot be
achieved by combining colors from the color scale used, a sepa-
rate agreement is required.

Minor deviations in tonal values are due to the production
print’s tolerance range. No transmission of proofs. Claims are
only accepted if a proof with binding colors was included in
delivery.

Color profile cover:  1SO Coated v2 (ECI)

Color profile content: PSO LWC Standard

CONTACT

Holger Schiffelholz

QO +49 9221 9051131

@ grafik@boersenmedien.de

Enrico Popp
QO +49 92219051132
@ grafik@boersenmedien.de
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General terms and conditions of business for adverts and other advertising materials

The following general terms and conditions of business shall regulate the relationship between
Borsenmedien AG, represented by the board member Bernd Fértsch (Chairman),

Am Eulenhof 14, 95326 Kulmbach, entered in the commercial register of Bayreuth Local Court (Amts-
gericht Bayreuth) under commercial register B 2954 - hereinafter referred to as the Publisher - and
the Client in case of the issuing and performance of advert engagements and orders concerning other
advertising materials

| Conclusion of the contract

. Acontract between the publisher and the client in respect of the publication of one or more adverts,
advertising materials or technical special publications (hereinafter referred to only as advert) of a client
in a printed form marketed by the publisher - in print or online format - for the purpose of distribution
shall come into existence by means of the ordering of the advert by the client and confirmation by the
publisher in text form. The printing of the advert by the publisher shall also represent a confirmation -
in such a case, no declaration of acceptance shall be required on the part of the publisher.

The contracting partner of the publisher shall be either the (direct) client of the agency of an agency
client. In case of agency clients, the agency must provide notification prior to conclusion of the con-
tract in case of acting on behalf of another party that the booking should take place in the name of
and on the account of the agency client. Without a timely notification, the contractual relationship
shall come into existence with the acting Agency.

Should an (agency) client change the agency during the ongoing contractual relationship, the (agen-
cy) client or the agency must ensure that the contractual relationship is assigned to the new agency
with all rights and obligations. The publisher shall hereby either declare its agreement in text form
or shall perform the contractual relationship with the new agency without objection

The publisher shall also reserve the right to immediately reject adverts or individual retrievals of
adverts should their contents breach laws or official regulations or should their publication not be
reasonable for the publisher due to the contents, design, origin or technical form or should these
contain adverts of persons other than the client or for third parties.

N

w

=

. Performance of the contract
The client shall be solely responsible for the timely delivery and the flawless quality of suitable print
documents
In case of the delivery of digital print documents, the client shall be obliged to deliver proper templates,
in particular templates which correspond to the format or technical guidelines of the publisher in good
time prior to the start of placement. Costs of the publisher in respect of changes to print documents
which are requested by the client or for which the client is responsible shall be borne by the client
Prior to a digital transfer of print documents, the client shall ensure that the transferred data is free
from computer viruses

. Digitally transferred print templates for colors are only permitted to be reliably processed with a

color proof delivered on paper, which the client must deliver prior to the deadline.

. The publisher shall not be obliged to check the print documents for completeness and correctness

and shall not incur liability for transfer errors

. The client hereby guarantees that it possesses the necessary rights for the placement of the advert

It shall be exclusively responsible for the contents and lawfulness of the text and picture documents
provided for insertion, as well as for the delivered advertising materials. The client shall also be
obliged to release the publisher from third party claims which are brought against it in connection
with performance of the engagement. The publisher shall not be obliged to check whether orders
and adverts infringe third party rights

The client shall transfer to the publisher all necessary copyright for the use of the advertising in
print and online media of all types, in particular the right to duplicate, distribute, make publicly
accessible. The said transfer of copyright shall be unlimited in terms of location and to the necessary
extent in terms of time and content for the performance of the order. In addition, the client hereby
permits the publisher to make its adverts publicly accessible on the websites of the publisher and its
title and, if applicable, as part of the epaper issue(s) and other expenditure related updates, as well as
to duplicate and distribute these offline

. Print documents shall only be returned to the client if specifically requested. The storage obligation

shall be three months after the first publication of the advert.
In case of doubt adverts or also individual retrievals must be retrieved within one year of conclusion of the
contract, unless an agreement to the contrary has been concluded between the publisher and the client
10.Adverts which contain advertising of third parties or for third parties ("joint advertising”), shall
require the prior declaration of acceptance of the publisher in text form in each individual case. Joint
advertising shall entitle the publisher to charge a connection surcharge

11. Advertising supplement orders shall not be binding for the publisher until after the submission of
asample of the supplement and its approval. Supplements which give the reader the impression of
being part of the newspaper or magazine due to the format or presentation shall not be accepted

12. Placement instructions shall only be valid if these are confirmed by the publisher in writing. The
publisher shall retain the right to use overwraps which cover advertising motifs on the cover pages

13. Adverts which are not recognizable as such due to their design shall be clearly identified as such by
the publisher with the word “advert”

14. Advertising motifs which are designed for the client by the publisher may only be used for adverts in
the issues booked by the publisher for this purpose. Additional rights of use must be agreed with the
publisher separately

15. The publisher shall reserve the right to postpone publication dates and to deliver the printed matter prior
to the first day of sale. The client shall not be entitled to any claims against the publisher as a result

16.The publisher shall deliver a copy of the advert or a confirmation concerning the publication and

distribution of the advert to the client
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Ill. Prices and payment terms

A. Prices and payment terms
The respective fee stated in the price list of the publisher at the time of conclusion of the contract shall
apply. All named prices shall be subject to the statutory value added tax. The publisher shall be entitled
toamend the price list at any time with effect for the future. Price changes for issued and ongoing advert
engagements shall be effective if these are notified by the publisher at least one month prior to publica-
tion of the advert; in such a case, the client shall have a right of termination. This must be exercised by the
client in text form within 14 days of receipt of the amendment notification concerning the price increase

. The invoice amount shall be due within 14 days of the date of the bill. In case of payment within 10
days, a 2% discount will be granted. Discount deductions shall only be possible if all due invoices have
been settled; otherwise, payments shall be set off against the respective oldest claim. If applicable,
discount deductions shall be requested
Should the client fail to pay the invoice within a deadline of 30 days from the date of the bill, it
shall enter default in accordance with § 286 Paragraph 3 of the German Civil Code (BGB) In case of
payment default, warning fees and default interest to the amount of 8 percentage points above the
base rate of interest will be charged otherwise, the legal consequences shall be in accordance with §
288 of the German Civil Code (BGB)

. Should the client fail to comply with its payment obligations, the publisher shall be entitled to
refuse to provide performance in full or in part until payment of the amounts due or the provision
of security. In case of justified doubt concerning the payment capacity of the client, also during the
term of an advert engagement, the publisher shall also reserve the right to make the publication of
additional adverts dependent on the advance payment of the amount on the advertising deadline,
regardless of an originally agreed payment deadline

. At the time of coming into existence of the advert, the engaging agency shall assign its payment
entitlement against the agency client in this respect to the publisher as security. The publisher
hereby accepts the said assignment. The publisher shall be entitled to disclose the said assignment
of security to the agency client, should the engaging agency be in default of more than 30 days in
respect of settlement of the invoice of the publisher.

The client may only set off with claims which are recognized by a court or which have been acknow-
ledged by the publisher in writing. A right of retention of the client shall be excluded

In case of default, the open claims shall be pursued by a collection agency or via a lawyer. The costs
incurred as a result shall be borne by the client. Further services of the publisher shall not be per-
formed until after settlement of all claims against prepayment In respect of new clients, our services
shall only be performed against prepayment
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. Cancellation of advert engagements following the advertising deadline or the respective advert shall
be charged to the client to the sum of 25% of the respective gross invoice amount, whereby the client
shall be able to provide proof that lower losses or expenses were incurred by the publisher.
Payments shall be made expense free to the bank account stated in the invoice

@ o

. Discounts and reduction reimbursement

. The publisher shall reserve the right to also grant to the engaging agency such discounts and reduc
tions which are independent of the individual advert engagement or (agency) client. Unless expressly
stated otherwise, the discount tables in the prices lists shall relate to the circuits for an (agency) client
per year of insertion. Should the joint rebate be claimed for companies which belong to the group,
the written confirmation of a capital shareholding of at least 50 percent shall be necessary. A trade
discount of ten percent shall only be granted in case of engagements which are issued directly.
Should an engagement not be fulfilled for reasons for which the publisher is not responsible, then
regardless of any additional legal obligations, the client shall reimburse the publisher the difference
between the granted rebate and that which corresponds to the actual acceptance. The reimburse-
ment shall not apply should the non-fulfillment be due to force majeure in the area of risk of the
publisher. Unless otherwise agreed, the client shall have a retrospective entitlement to a rebate
which corresponds to its actual acceptance of adverts within one year.

. The agency fee granted to the agency by the publisher may not be forwarded on to the (agency)

clientin full orin part. The advertising agency and agencies shall be obliged to comply with the

price list of the publisher in their offers, contracts and invoices with the (agency) client.
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IV. Warranty

1. The usual quality of the adverts within the framework of the options of the print documents in
accordance with the details in the price list and in the order confirmation is hereby agreed.

2. Minor color and tone value deviations may occur in the printing process. Test samples will only be
forwarded on request. The client shall be responsible for the correctness of the returned samples
The publisher shall take into account all error corrections of which it is notified until the adver-
tising deadline or within the deadline set at the time of sending of the sample

3. Should the publication of the advert not correspond to the quality prescribed under the contract,
the Client shall be entitled to reduction or the placement of an error-free replacement advert,
however only to the extent that the purpose of the advert was impaired. In particular, a deviation
from the quality prescribed under the contract shall not be present
- in case of minor color and tone value deviations
- in case of deviations in the color reproduction due to differences in the paper quality
- in case of minor register differences

4. Aclaim to reduction shall also not exist
- if the client does not comply with the binding technical guidelines of the publisher concerning the
creation and transfer of print documents
- if the client does not point out the error in case of adverts which are published repeatedly prior to
the printing of the next advert
- if digitally transferred print templates for color adverts are delivered without color proof.

5. In addition, the publisher shall have the right to refuse a replacement advert should this require
expenses which, under consideration of the concluded contract and the principle of good faith
represents a gross imbalance to the service interest of the client or this would only be possible for
the publisher with disproportionately high costs

6. Should the publisher fail to comply with a reasonable deadline set to it for the replacement advert
or the publication of the other advertising, or should the replacement advert once again be defec-
tive, the client shall have the right of reduction or termination of the advert engagement. In case of
insignificant defects, termination of the advert engagement shall be excluded

7. Complaints must be asserted in relation to the publisher immediately.

8. In case of a contract in respect of more than one adverts, a claim to price reduction shall exist in
case of a circulation reduction if the year of insertion which commences with the first advert as a
total average falls below the average circulation named in the price list or by other means of the
previous calendar year. A circulation reduction shall only represent a defect which gives rise to an
entitlement to a price reduction if it amounts in case of a circulation of up to 50,000 copies 20 v.H,
in case of a circulation of up to 100,000 copies 15 v.H and in case of a circulation of 200,000 copies
10 v.H. In addition, in case of contractual conclusions, price reduction claims shall be excluded if
the publisher has informed the client of the reduction of the circulation in such good time that the
client was able to rescind or terminate the contract prior to publication of the advert

9. The publisher shall not be responsible and shall not incur liability for any disruption or delay to the
fulfillment of any part of this contract which is connected to events for which the publisher is not
responsible, including strikes or labor disputes. Should the said events last for more than 30 days,
the publisher and the client shall have the right to rescind the contract with immediate effect by
means of a declaration of rescission in relation to the respective other party, without any claims to
the reimbursement of any damage or losses being substantiated.

V Liability

1. The publisher shall incur liability to pay damages if
a. the liability is mandatory in accordance with applicable laws, for example in line with the German
Product Liability Act (ProdHaftG) or in case of injury to life, body or health, if the publisher breaches a
significant contractual obligation (cardinal obligation) or culpably breaches a guarantee or if
b.the loss is due to grossly negligent or intentional behavior on the part of the publisher.

2. In all other cases, the liability of the publisher for losses shall be excluded, regardless of the legal
basis. In particular, the publisher shall not be liable for indirect losses, loss of profit or other pecu-
niary losses of the client

3. In all cases, the liability shall be limited to compensation of the loss which is typical of the contract
and foreseeable, which does not, as a rule, exceed the remuneration of the advert engagement. The
said restriction of liability shall not apply to Paragraph 1a).

4. The exclusion of liability and limitation of liability in accordance with the paragraphs above shall also
apply in respect of the personal liability of the employees and vicarious agents of the publisher.

VI Closing provisions

1. German law shall exclusively apply to these general terms and conditions of business and the
relationship between the client and the publisher. The place of jurisdiction shall be the place of
business of the publisher, provided that this can be agreed in accordance with the German Code of
Civil Procedure (Zivilprozessordnung) and the Convention on Jurisdiction and the Enforcement of
Judgments in Civil and Commercial Cases (EuGVVO)

2. These general terms and conditions of business regulate the relationship between the publisher
and the client in respect of issuing and performance of advert engagements. These general terms
and conditions of business shall apply exclusively in this respect. This shall also apply if the terms
and conditions of business of the client are not expressly objected to or if the publisher provides its
service without objection. The validity of any general terms and conditions of business of the client
shall be excluded, unless these agree with our general terms and conditions of business. Agree-
ments between the publisher and a client which deviate from these general terms and conditions
of business shall require written form to take effect; this shall also apply in respect of annulment of
the written form requirement.

3. The publisher shall be entitled to amend these general terms and conditions of business with
effect for the future at any time. The respective currently agreed general terms and conditions of
business of the publisher at the time of conclusion of the contract shall apply.

4. Should one of the provisions of these general terms and conditions of business be or become inef-
fective, this shall not affect the validity of the remaining clauses. The ineffective or unenforceable
provision shall, in such a case, be replaced by the parties by an effective clause which comes as
close as possible to the economic purpose of the ineffective or unenforceable provision. The same
shall apply in case of a contractual loophole

5. The assignment of claims to which the client is entitled in connection with the business relation-
ship shall be excluded

6. The parties shall treat the contents of the advert engagement, in particular the prices and terms, in
the strictest confidence. This shall not apply should a disclosure be required by law, should this be
ordered by a court or the authorities or should this be required in order to assert, before a court,
one’s rights against the respective other contracting party.

As of 06.05.2016
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